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ohiectives

build awareness
and positive perceptions of boating

drive qualified consumers

to manufacturer websites
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INDUSTRY CHALLENGES IN 2014

Youth

= Need to appeal and facilitate
getting our future boaters on the
water

Diversity

= |nviting new audiences into
boating, reflecting population shifts

Affordability/Value

= Highlight that there is a boat for
every budget.

= Boating is worth the price
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2014 MARKETING PLAN



OUR PATH TO SUCCESS IN 2014

Strategy
Leverage content through paid, owned, earned and shared media
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INSPIRATIONAL BOATING CONTENT

Content Marketing
Creating & distributing relevant information to attract a clearly defined audience
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BOAT STETCTOMN: CHODEL THE RIOWT BOAT
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PRE-ROLL VIDEOS WILL DRIVE
PEOPLE TO DISCOVERBOATING.COM

Video ad users have to watch the ad before their chosen video starts

Brifg Your Business to Life on YouTube
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NATIVE ADVERTISING ALIGNS OUR
MESSAGE WITH PREMIUM CONTENT

Ad experience follows the natural form and function of the editorial content
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OUR CONTENT WILL APPEAR ON A
VARIETY OF PREMIUM SITES

FamiyCirde Mashable

ffos Angeles Times Bettelﬁles Ildl'ents

Slcom EXENE fithess
ZUDLLIY  (Chicago Tribune . ToDAY




OUR CONTENT:

BOATING
DOCUMENTARY
SERIES
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MEET OUR STORYTELLERS
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Jake Owen, Nashville, TN Coming soon ... F{igs&fﬁrﬁlﬁ.



Justin Caskey
& friends

The red rocks of Arizona

Justin Caskey has such a strong love for boating and water
sports that he didn't let adversity stop him from enjoying time
on the water.

Excerpt from submission:

After two years battling the bone cancer that was found in
Justin Caskey's left femur, a doctor explains to him that a tumor
was found in his hip tissue and the best option is to amputate.
Justin quickly adapts after surgery and with the help of his
friends and family, he is back on the water teaching himself
how to wakeboard again. Now with the help of local businesses
throughout his community, Justin is building a state-of-the-art
wakeboard prosthetic so that he can further his progress and
show the world how to truly follow your passion.

Justin's Story of Discovery is an emotional tale that will tug at
viewers' heartstrings and show them that when you're out on
the water, stress seems to simply fade away.




JUSTIN'S STORY




Glenn Ader
& family

San Juan Islands, Washington

Glenn Ader has spent his entire life boating. His father
took him out on the water when he was a boy and now
he's passing on the tradition to his two sons. “Apart from
spending time on the water and on the boat, this is an
opportunity for a connection to my own childhood that
allows me to share this in a unique way with my children.
These are experiences and memories they will share with
their children.”

Glenn Ader is unexpectedly charming and witty and has a
unique way of drawing the viewer into his stories. Glenn will
appeal to the everyman and bring newcomers to boating
with the desire to spend quality time with their families on
the water.




ADER FAMILY’'S STORY




MARQUEE STORYTELLER

Jake Owen

Nashville, Tennessee

Jake Owen is a country music superstar. His catchy music
appeals to the masses and his female fans find him “easy on
the eyes." Jake draws inspiration for his music from the time
he spends with friends and family out on the water.

His love for boating is contagious and makes its way into his
song lyrics and music videos. Jake will bring a broad audience
into our Stories of Discovery series and his universal appeal
will attract people to the boating lifestyle.




JAKE’S STORY




“l made arecord based
on What it feels like

to be out on the water.”
— Jake Owen




A MESSAGE FROM JAKE




JAKE OWEN'’S “DAYS OF GOLD” TOUR
PRESENTED BY DISCOVER BOATING

Concert Integration

- Large video screens with
footage of Jake boating &

Discover Boating videos
- Pier/Tiki theme

Media Coverage

Full Tour Branding
- TV, radio and online ads

Social Media
- Facebook

- Twitter

- Instagram




ADDITIONAL
MARKETING:

BANNER ADVERTISING
SEARCH
SOCIAL MEDIA
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DIRECT RESPONSE: 2 WAYS TO ENGAGE

findyour
dream boat

with our boat  —a« . Vs \ ~
selector : — -

explore boats
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BOAT SELECTOR

get your frea -:_:_II._
beglnnE]"E S'Jlde T
to boating

learn more
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BEGINNER’S GUIDE
TO BOATING
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SEARCH ADVERTISING

(First or second position for 400+ keywords/phrases)

GO 816 discover boating

Web News Shopping Videos Images More ~ Search tools

About 27,100,000 results (0.32 seconds)

DiscoverBoating.com - Free Boating Guide ®

| www.discoverboating.com/ v

Get Out On the Water. Free Beginner's Guide to Boating.
Brands/Manufacturers Boat Selector Tool
NMMA Certified Boats Rent Before You Buy

Discover Boating: Boating Guide, Find Your Dream Boat
www discoverboating.com/ ~

We're the largest online guide to recreational boating. Find your dream boat with our
Boat Selector Tool, order your free Beginner's Guide to Boating today!

Boat Selector Tool Find Your Boat
Use our interactive boat buying Learn about boat types, fun
resource, the Boat Selector tool . destinations and the top ...

Beginner's Guide to Boating Get Off Your Dock Guide

A Beginner's Guide to Boating. If Discover Boating | Get Off Your Dock.
you've been thinking about .. Discover Boating. Tweet .

Boat Types Good Run

Boat Types — Boating Information, Good Run: A Video Directed by Wally
Buyer Guide & Comparison Tool. Pfister. You'll laugh, cry ..

More results from discoverboating.com »
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SOCIAL MEDIA: &= s]s]s] 4

* Grow & engage 677,000+ Facebook fans using various activation events:
= Contests & sweepstakes

* Maximize engagement by supporting key events with paid advertising

"; Discover Boating Teneline = Recent = Aadmin Panel

HEMAILME
SIGN-UP
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SOCIAL MEDIA: Pwikker ¥

Tweets
Following

Followers Ne 4 =,

Favorites S —— . | o, —w"__ D —h'*

s Discover Boating @™
- @discoverboating— FOLLOWS You

Tweet to Discover Boating Official account of U.S. boating industry’s program to help people get'theirfeet
wet in cruising, watersports, fishing, sailing, personal watercraft & more.

(@discoverboating Anywhere with water - discoverboating.com

Photos and videos

TWEETS FOLLOWING FOLLOWERS ﬂ
2437 9773 19.6K m

;;1 oy Tﬂh Followed by Nashville Boat Show, Atlanta Boat Show, Guy Harvey and 100+

others.

TW'eetS All/ No replies

’. Discover Boating  discoverboaling  6h
//i Whether it's the thrill of racing or a sunset cruise, see if sailing floats your boat
(video): bit.ly/1i88Gal

W T GalCL VU UM e

Who to follow - refresh - view ail

- Expand
Future150.com " Future150
\ +% Follow ’. Discover Boating ( discoverboafing 9h
= /I'. Happy Bday to Queen Elizabeth Il! Flashback to the 2013 diamond jubilee
complete w/a boat parade: (via @ baltimoresun) ow.ly/vLziQ

Chicagoist.com 0 Chicagoist
ik
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soclAL MEDIA: Yo TuhE

Goal: Information + Entertainment = Infotainment

Discover Boating

Woms  Widses  Piaflsts  Disa il 633,093 views

My Top Videos Related channels on
YouTube
¥nciling ionihly
Bl ik
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SOCIAL MEDIA: @(pmtel'e.&

Pinteredt -

Discover Boating el
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SOCIAL MEDIA: @ Justogmm
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Tag your pictures with #discoverboating & we’ll re-gram them!

rmmannemn, ckennyrich, kkaylor,
mosaics1111, turtlecovemarina

discoverboating Who'd like to be out on a
boat or personal watercraft today? We sure
would. Thanks to @turtlecovemarina in Tampa
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RESPONSIVE WEBSITE DESIGN

Web Mobile Tablet

f{immsnums
aplornboats wtwr iy whewIIY  GELON I waler e d noeing DosingiSerds O,

to boating

beginner’s
& guide to boating

let us heip you find
tha right boat

poetcnn e s bt

find your way to the water

Boat Show Findar Certified Doaler Findar Masina Firder —
pit i e corech a0 i ol . o Boating exsentals
o iz e acareh . resr Wiremapoin/2 Pad POEL R ORI
= o -

— helping you get
Thinking ABoGT GELLing o the water? T s Guide g i for you. " et @ o Show!
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TURNING
CONSUMERS
INTO
SHOPPERS
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GIVING CONSUMERS CHOICES

Beginner’s Guide
Request Page

Request

Information

DB
Lead

Discover
Boating’s

Nurture

Integrated
Marketing
Campaign

Boat Selector
Landing Page

BOAT ALECTON Eeodl THT BISST AT

W e s A e

Direct

Shopping = A
==
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2014 CAMPAIGN
PLAN

Key Dates
Paid:

Pre-Roll Video

Native Advertising
Google, Yahoo, Bing
Display Banners

Earned:
Tour Sponsorship

Blogger Outreach

Media Relations

Owned Channels:
DB.com

Social Platforms
Email

2014
JAN MARCH APRIL MAY JUNE JuLy SEPT
30| 6 |13 20|27 3 |10] 17 |24 3 (10| 17 |24 |39 7 |14 20| 28| 5 |12 19| 26| Z | F [ 16| 23 | 30| 7 | 14| 21| 2B A [11]18] 25| 1 | 8 | 15| 22

SEM Launch Memorial Day Fourth of July  Labor Day




Program Updates
* MRAA management
* New logo

Improvements

* Cost
* Value
* Accessibility

Growth

e Almost 40% Increase
since November 2013

dealercertification.org

mraa.com/certification




YOUR DISCOVER BOATING TEAM

Carl Blackwell — cblackwell@nmma.org: General, Advertising & Collateral
Armida Markarova — amarkarova@nmma.org: Interactive & DiscoverBoating.com
Ellen Hopkins — ehopkins@nmma.org: Communications & PR

Kelly Kaylor — kkaylor@nmma.org: Communications & PR

Colleen Richardson — crichardson@nmma.org: Communications & PR
Tracey Hart — thart@nmma.org: Discover Boating Canada, Marketing
Sarah Zammit — szammit@nmma.org: Discover Boating Canada, PR
Freya Olsen — folsen@nmma.org: Grow Boating Funding and Lead System
Michael Perulli — mperulli@nmma.org: Content Manager

Sonja Moseley — sonja@mraa.com: MICD

Lindsey Johnson — lindsey@mraa.com: Content Manager, MICD
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